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National Chin-Yi University of Technology Continuing Education Division
Curriculum for 2025 In-Service Master Program of Department of Marketing and Distribution Management
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B Courses 25 FES 2y gL % Y
Credit Lecture |Internship| Credit Lecture |Internship
£ e ig 42 p (85 & )General Required Courses(8credits hours)
% - g #First Year
Seminar (I) 1 1 0
24t (Z) Seminar (II) 1 1 0
% - & #Second Year
W (-) Thesis (1) 3 3 0
w2 () Thesis (1) 3 3 0
B #iFirst Semester —~ & # Second Semester
B Courses g0 FES Y g % Y
Credit Lecture |Internship| Credit Lecture |Internship
£ ¥ 2 44 P Department Electives Courses
% - # #First Year
74 4 & Af 3¢ Marketing Sales Field
R e T Multimedia Technology Applications 3 3 0
PRA% (740§ T Service Marketing 3 3 0
Wy EE R Advanced Consumer Behavior 3 3 0
%rf‘ iELs Smart Commerce 3 3 0
O AR SN E Statistical Analysis and Methods 3 3 0
JEE B % ~g 1L 2 Advanced Customer Relationship Management 3 3 0
BEF Business Intelligence 3 3 0
fiedl = iiAf B Distribution Logistics Field
Fe ik 5 R [Logistics Facilities Planning | | | | 3 | 3 [ o
@ ¢ ¥  Af & Management Field
L Marketing Channel Strategy 3 3 0
EFEFY > E Business Research Method 3 3 0
EEEL Information Security Management 3 3 0
A e P E TR Advanced Chain Stores and Franchising Management 3 3 0
< gy A Advanced Big Data Analysis 3 3 0
A TR E A Advanced Human Resources Management 3 3 0
(R0 PR AR 1 Multiple Criteria Decision Making 3 3 0
RN Management Science 3 3 0
O Rk Advanced Distribution Technology Management 3 3 0
% = # & Second Year
sy [Overseas Study [ 3 | 3 | o | [ [
740 4 & 48 P Marketing Sales Field
L A B Advanced Integrated Marketing Communication 3 3 0
FHFERE Business Psychology 3 3 0
TR AR Advanced E-Commerce 3 3 0
R O Distribution Chain Store Type Analysis 3 3 0
fedl 4 iiAf 2 Distribution Logistics Field
B %% e International Logistics 3 3 0
Fim Rk Logistics Strategy 3 3 0
Al AT 3 Advanced Supply Chain Management 3 3 0
FEITEFR Advanced Operations Management 3 3 0
’?%gﬁj T fl\gl‘gﬂé;%?g;cls’fransportat1on System and 3 3 0
54 ¢ 72 4% Management Field
P4 A% F AT 3 Advanced Financial Management 3 3 0
L%k B Advanced Project Management 3 3 0
A R Competitive Strategy 3 3 0
& EFRRHEH Advanced Enterprise Resource Planning 3 3 0
BRI B T Organization Theory and Management 3 3 0
AFFREL YR Sustainability Development and Management 3 3 0
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Students In-service Master degree program of Distribution Management are required to take 38 credit hours (including
Thesis 6 credits, Seminar 2 credit, General Electives Courses and Department Electives Courses at least 30 credits).
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Students need to complete the academic research ethics education course for at least 6 hours before the final degree
application
s AMEY DN BEREN DXRAB Y c BN - Y
Study Abroad: The course will start during the summer vacation and be arranged to study abroad. Credits are included
in the first semester of the second year of the master’s degree.
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The department reserves the right to adjust the curriculum in response to external factors such as changes in
regulations, suggestions of evaluation and accreditation, or government program regulations. If there are any
revisions, will be announced before the start of the semester, and the revised content, scope of impact, and related
supporting measures will be clearly stated to protect the rights and interests of students.
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