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Curriculum for 2025 Two-Year Bachelor Program of Department of Marketing and Distribution Management
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+ # o First Semester — 8 #p Second Semester
i Courses EXS E¥% 2y £ =% 7y
Credit Lecture |Internship| Credit Lecture |Internship
£ fpoe i3 42 p (105 » )General Required Courses(10credits hours)
% - B ZFirst Year
£ e 47 8 Art and Philosophy 2 2 0
FEERA Constitution and Democracy 2 2 0
% - & #Second Year
By ez History and Culture 2 2 0
A E Practical English 2 2 0
L - 4 Chinese Literature 2 2 0
+ & ¥ First Semester = & #p Second Semester
P Courses EXS RN Ry gr % Ry
Credit Lecture [Internship| Credit Lecture |Internship
L #2324t p (214 » )Department Required Courses(2lcredits hours)
% - B &#First Year
FEER Retailing Management 3 3 0
T+ A Electronic Commerce 3 3 0
R Marketing Management 3 3 0
PRAY (E ¥ 4 12 Service Operations Management 3 3 0
¢35 Accounting 3 3 0
w3t Statistics 3 3 0
% = # & Second Year
ggepEn Franchise Business Management 3 I 3 I 0

+ &£ ¥ First Semester = & #p Second Semester

8 Courses 3] N Ry g £ & Lk
Credit Lecture |Internship| Credit Lecture |Internship
2 ¥:%1 44 p Department Electives Courses
% - B #First Year

B RAT Liberal Education Curriculums 3 3 0
ﬁ R Warehousing and Material Management 3 3 0

L 4 Business Psychology 3 3 0
2 i‘{ﬁﬂ}é Software Application 3 3 0
FEpHFTR Commercial Automation Practice 3 3 0
AFREREAENRG Information Management and Programming 3 3 0
R Distribution Technology Management 3 3 0
Foin g Logistics Management 3 3 0
AR E R Taxation Law 3 3 0
WA Consumer Behavior 3 3 0

% = # #Second Year
PAAE I Financial Management 3 3 0
JRARE R 3% Service Management Practice 3 3 0
X Commercial Law 3 3 0
W E 1L Marketing Channel Management 3 3 0
S AR Store Facility Planning and Management 3 3 0
mF g E-Business 3 3 0
LERE Business Reengineering 3 3 0
FAEE R Database Management 3 3 0
A Statistical Analysis 3 3 0
g Quantitative Methods 3 3 0
4 AITEF Production and Operation Management 3 3 0
A FRER Human Resource Management 3 3 0
& EFRARD Enterprise Resource Planning 3 3 0
b dh e T Supply Chain Management 3 3 0
L Marketing Research 3 3 0
% - ¥ ZFirst Year % - % # Second Year
P~ Ty L gy =gy
Credlt/H our Total First Semester Second Semester First Semester Second Semester
EYS 5 EDS 5 pF ES 5 ES £
Credit Hour Credit Hour Credlt Hour Credit Hour
Requir(—:izié %j:rii ,‘C\r/efﬁ( / Hour 11 1 1 1 4 4 0 5
LSRN SONALE 3
Minimum Electives Courses Credit 9 9 9 9 12 12 12 12
/ Hour
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Students should complete at least 72 credits before graduation, including 31 required credits, 41 elective credits
(elective credits should have at least 30 credits from department elective courses).
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leeral Education Courses include gender equality courses ~ intellectual property courses  marine education courses
and these courses provided by College of General Education.
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Students who are taking courses from the Department of Marketing and Distribution Management can have collaborative
teaching implementation of effectiveness of the industry experts as a practical course
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Courses with a “A” refers to an appllcatlon design course.
Rl S St LA I o S S E B LS R B S T s A

DS IR ¥ fi’ﬁpv%li MAEEHS > RS2 3 ’E -
The department reserves the rlght to adjust the curriculum in response to external factors such as changes in
regulations, suggestions of evaluation and accreditation, or government program regulations. If there are any
revisions, will be announced before the start of the semester, and the revised content, scope of impact, and related
supporting measures will be clearly stated to protect the rights and interests of students.



