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+ & First Semester ~ 2 #p Second Semester
bl Courses EXS N 2y gL B3 Y
Credit Lecture |Internship| Credit Lecture | Internship
£ iz fLp (165 » )General Required Courses(l6credits hours)
% - B &#First Year
5 #a g Music Appreciation 1 1 0
e ] Introduction to the Study of Law 2 2 0
¥ORIL A P Modern Chinese History 2 2 0
3 ET Introduction to Fine Arts 1 0
% - & #Second Year
B (-) Chinese (I) 2 0
w2 (-) English (1) 2 2 0
W2 (=) Chinese (I1) ) B) 0
=2 (= English (II) 2 2 0
5 Mathematics 2 2 0
+ B Firs Semester ~ & #p Second Semester
FB Courses CX) FEY a9 EX 3% EX
Credit | Lecture |Internship| Credit Lecture |Internship
237k i 42 p (584 » )Department Required Courses(58credits hours)
% - g #First Year
b S 4 Economics 3 3 0
PEEAGH Business Software Packages 2 2 0
gl E I Introduction to Distribution Management 2 2 0
€38 Accounting 3 3 0
JRAFETE 4§12 Service Operations Management 3 3 0
AR S T p ey Introduction to Computer Science and Programming 3 3 0
J B3 e i Introduction to Internet of Things 3 3 0
* R A Electronic Commerce 3 3 0
R Marketing Management 3 3 0
FEpH Commercial Automation 3 3 0
LM Customer Relationship Management 3 3 0
Poin g Logistics Management 3 3 0
¥ = & #Second Year
oy E g Store Operations Management 3 3 0
BEE Management 2 2 0
ffz.;i?,; (-) Statistics (I) 2 2 0
FRER Information Management 3 3 0
PATEH T2 Financial Management 3 3 0
wg (2 Statistics (1) 9 9 0
LA FRER Human Resource Management 3 3 0
AP F IR Franchise Business Management 3 3 0
e R T A Internet Marketing 3 3 0
+ & gFirst Semester —~ & #p Second Semester
b Courses Y ¥ 29 CyS % 2
Credit Lecture |Internship| Credit Lecture |Internship
£ ¥:%12 44 p Department Electives Courses
% = # & Second Year
PRAS Y B I Service Contact Management 3 3 0
LEFL Project Management 3 3 0
A LI 4 E-Business 3 3 0
§ ii— BDERES Store Facility Planning and Management 3 3 0
FpEiEi Consumer Behavior 3 3 0
L E g 3 Managerial Accounting 3 3 0
i B RAR Liberal Education Curriculums 3 3 0
% - & &First Year % - 4 & Second Year
£/ gy k3 By T8y
Credlt/H our Total First Semester Second Semester First Semester Second Semester
g5 g g5 g g5 g g5 5 pF
Credit Hour Credit Hour Credlt Hour Credit Hour
Requir(—:izié %j:rii ,‘C\r/efﬁ( / Hour 20 20 20 20 17 17 17 17
BGE SR E A/
Minimum Electives Courses Credit 0 0 0 0 3 3 3 3
/ Hour
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B2ETORBE 80 FA [ A B4 H>EB30 6 BA(EP 20372 s5%E8 4 545)]
Students should complete at least 80 credits before graduatlon including 74 required credits, 6 elective credits
(elective credits should have at least 4 credits from department elective courses).
EBERFAS UL TE CFEMARE B ERTEPM S EREBSed U BFRmPER -

L1beral Education Courses include gender equality courses ~ intellectual property courses » marine education
courses, and these courses provided by College of General Education.
TR ABEERER AT VEREME TSR RE A AL 0 AL T G
Students who are taking courses from the Department of Marketlng and Distribution Management can have collaborative
teaching implementation of effectiveness of the industry experts as a practical course.
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Courses with a “A” refers to an appllcatlon design course.
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The department reserves the rlght to adjust the curriculum in response to external factors such as changes in
regulations, suggestions of evaluation and accreditation, or government program regulations. If there are any
revisions, will be announced before the start of the semester, and the revised content, scope of impact, and related
supporting measures will be clearly stated to protect the rights and interests of students.



