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2 aRHHm: (-) Seminar (1) 1 1 0
ZTaRHAH (=) Seminar (I1) 1 1 0
% - # & Second Year
Wovg e Strategy Management 3 3 0
w2 Master Thesis 3 3 0
* Master Thesis 3 3 0
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% - # £#First Year
{74412 Marketing Management 3 3 0
ZECRES Financial Management 3 3 0
plEdm Entrepreneurship Management 3 3 0
BIATE P E R Innovation and Technology Management 3 3 0
K Electronic Commerce 3 3 0
PRAEFE FIL Services Management 3 3 0
AXFELE LT Industrial Coopetition Analysis 3 3 0
& PP LI AT Financial Technology and Innovation 3 3 0
Wi A & A RT Digital Transformation and Innovation 3 3 0
BT Organizational Behavior 3 3 0
2 ARITEFE Production and Operation Management 3 3 0
g A FRER Strategic Human Resource Management 3 3 0
PAIR A AT R T IE Financial Analysis and Investment Evaluation 3 3 0
FERER R Vaksy Marketing Strategy and Case Study 3 3 0
LE R Project Management 3 3 0
S E TR ALF 3 Operational Management Issues Discussion 3 3 0
FE Research Method 3 3 0
i Business and Humanity 3 3 0
A ARy Practical Study Abroad 3 3 0
» = & & Second Year
FEHE Business Ethics 3 3 0
gy AR R Business Trends Discussion 3 3 0
et R e Brand Management and Case Studies 3 3 0
ELER Operations Management 3 3 0
fo - T Organizational Decision Management 3 3 0
RRE B Ch g 1L Customer Relationship Management 3 3 0
FEBER Business and Aesthetics 3 3 0
E#‘ P TaT ﬁ;ﬁggérzngrt&onal Leadership and Digital 3 3 0
B AR LAY Industrial Study Abroad 3 3 0
g 7L Knowledge Management 3 3 0
ATA & E T New Product Management 3 3 0
ey 1L Performance Management 3 3 0
e st Applied Statistics 3 3 0
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Student should complete at least 38 credits before graduation, including 11 required credits (6 credits for Thesis)
and 27 elective credits.
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Graduate students have to pass the oral defense for graduation
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Seminar Courses (1) (2): Arranging several keynote speeches
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"Practical Study Abroad ; & "Industrial Study Abroad ; : These two courses can also be arranged during the
winter/summer vacation to study abroad. Summer vacation’ s study abroad course credits are included in the first
semester of the second year of the master’ s degree; Winter vacation’ s study abroad course credits are included in
the second semester of the first year of the master’ s degree
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Students need to complete the academic research ethics education course for at least 6 hours before the final defence
applicaiton
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The department reserves the right to adjust the curriculum in response to external factors such as changes in
regulations, suggestions of evaluation and accreditation, or government program regulations. If there are any
revisions, will be announced before the start of the semester, and the revised content, scope of impact, and related
supporting measures will be clearly stated to protect the rights and interests of students



